ORACLE
MMMMMMMMM

LOOKBOOK

Showecasing the Latest
Digital Marketing Trends

ORACLE



INTRODUCTION

Greetings!

Welcome to the sixth annual LookBook. If you recall, last year we featured—for the
first time—examples of digital marketing achievements that went above and beyond
the world of email. It was a natural evolution, representing the undeniable truth that
brands are creating and fostering seamless customer experiences across channels
and touchpoints.

This year, we go a step further by showcasing truly out-of-the-box thinking and Wacarra Yeomans

creativity that transcends marketing channels. The 20 examples we've curated here Vice President,

are reflective of not just best practices, but a movement even beyond best practices, fﬂffk“evfngecrﬁﬁz& ek
indicating a maturation of digital creative into a strategic, conceptual effort. It's a A
testament to the evolution of our industry. g _

We hope you come away inspired to never stop challenging the status quo.
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EVERLANE

LIVING LARGE

Scroll
down

EVERLANE

Ll i MES ARG GLT fag

Unorthodox Long Scroll Email Marketing

Does size matter? Well, to Everlane it does, and it works quite well. This unorthodox
long scroll works like a charm as the beautiful, consistent and eye-catching photography
naturally pulls our gaze down the campaign, keeping us engaged, informed and, yes,
entertained. The ultimate hat trick indeed.

Scroll
down

SHOP GIFTS
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patagonia c

w!ﬁ' MENS WOMENS  WES SPECIALS

EXPRESSING GRATEFULNESS

m MENE WOMENS  WED SPECLALS

Thanksgiving Holiday Email Marketing

In contrast to the usual Black Friday and Cyber Monday selling frenzy, Patagonia takes an entirely different
tack and focuses almost exclusively on non-promotional content. Notably, their Black Friday message
features a video of three adventurers valuing things they already own! Patagonia has gotten media

Worn Wear® Stories

Funarig & hundesd srilas i the bncieoustey, Surfing perlsel st evourd the werld,

attention for its views on expressing gratefulness around the Thanksgiving holiday, and these campaigns b g o e e et i, s e s T
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Email Message 1
P i "ot STty (CyDar Pomidee, 120008

A Video of Three Adventurers

Email Message 2
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SOCIAL AWARENESS MESSAGE

Forgoing navigation items and allowing their call
= to action message to push below the fold

SHOP NOW

Black Friday Campaign

Launched on Black Friday, this campaign
most assuredly stands out among others in
customer and prospect inboxes. Rather than
bombard us with yet another sales blast,
Beats delivers a social awareness message
in a bright, bold, graphical format. Beats
flouts traditional best practices, forgoing
navigation items and allowing their call to
participate in the fight against AIDS to push
below the fold, giving this message the real
estate and significance it deserves.

$29
(RED)

ITUNES
BIFT CARD

SHOP NOW

Scroll
down
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SENSE OF EXCITEMENT

Email Marketing Engagement

If you build it they will come takes on a whole new meaning in this highly
creative email from LEGO. An undeniable sense of excitement builds as the
user scrolls to the ultimate culmination of the finished product.

& §8 shor an

THENES CATEGDRIES EXCLUSINVES WHAT'S MEW

LookBook 2015

Scroll down to the ultimate culmination of the finished

product

Now, build ye EGO"

EIFFEL TOWER!
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J.CREW

AN UNDENIABLE SENSE OF SUSPENSE

Stylish and Secretive Email
JOREEW: s Marketing

Just when you thought there were no new
approaches to sale messaging, J.Crew
innovates with this stylish and secretive email
and landing page reveal. The simple, iconic
black and white design creates a strong “less
Is more” graphical impression while the text
generates an undeniable sense of suspense.
What a smart way to increase click through!

Landing Page

WE'RE
SPEECHLESS.

FINDOUT WHY

Secretive Email Message

LookBook 2015

HORIZONTALLY-SCROLLING EMAIL MESSAGE

Thanksgiving Holiday Email Marketing

Thanksgiving is, of course, a holiday where food plays a
starring role. However, reading is different than seeing! The
folks at Schwan'’s decided to lay out a table featuring some
truly mouthwatering turkey day classics. In this horizontally-
scrolling email message, they do a beautiful job setting the
table with both photographic and illustrated elements.

| B

BE THANKELL,

EAT DELICIOL

More Thasuughvisg Favor
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WHOLE
FOODS

M A R K E T

CONTENT OVER PROMOTION

Online Magazine

Dark Rye, the online magazine from Whole Foods Market, is a
fantastic example of the power of content over promotion. The
horizontal format encourages scrolling through featured articles,
videos, and more while delivering a rich customer experience.

PARK RYE

This month's issue;
Gather

ANTHROPOLOGIE

IMAGINATIVE EXAMPLE

Holiday Marketing

Surely not for the birds, this imaginative
example from Anthropologie features
animation that's spot-on for the brand. The
flying birds along with the gift unwrapping
create the perfect level of suspense around
the sale specifics. Mix in holiday verbiage,
like “jolly" and “wish,"”
charming example of out-the-box creative.

and you get a

LookBook 2015

ANTHROPOLOGIE

¢ 8)
05
ENJOY OFF

EACH AND EVERY ITEM YOU WISH
b rtaias i bnllie
SHOP NOW &

heading to a store? special treats & TLC await!
L]
-
Lo ﬁ
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down

FUN SUMMER MESSAGE

Ovmshy Eaglah Ouk

WAY T OB

Email Marketing with User-Generated Content

This campaign from Warby Parker is an awesome example of the power of
user-generated content, culling customers’ cool Instagram photos to produce a
fun summer message that feels just right for Warby Parker, a company that's
introduced a welcome disruption to the entire optical industry!

Dabe Whisikey Tomose

AGUYNAMEDPATRICK

-4

Haskell Woodgmain Tortodie

WARBY PARKER

MY BUNWEAN

down
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Holiday Email and
- Landing Page Marketing

Even if you didn't watch The Fresh Prince
of Bel Air, you're likely aware of “the

S C RATC H |T O FF Carlton dance.” Starbucks infuses this
pop culture classic into their sweepstakes
messaging and mixes it up with some
quite cool scratch-off functionality in this

holly, jolly holiday email message and
corresponding landing experience.

Scroll
down

et would you da f you won?

ﬁ MNow at Starbucks

Landing Page
MEMBAR FXNCLLUSVE *
ALMBLNR I *

HERE'S A PERK, JUST FOR YOU:

OMNE FREE ENTRY CODE

¥y GHR4BIHRND3TWIRIWIKG Learn more »

Enter your code to see if you won »

GIVE THE GIFT
OF STARBUCKS

Give them a chance to win, too. Choose
from ane of our dozens of artfully designed
Starbucks Cards to deliver cheer now. 4 [ o ) i :
And maybe a lot more cheer later, ERASE THE GLITTER TO SEE IF . °
LY OUVE N~ -
START PRACTICING ; C“J wo S g
YOUR HAPPY DANCE

_@ Browse the designs »

MEMEER EXCLUSWVE 7

Sweepstakes Email Message Scratch-Off Email Message
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jetBlue

AIRWAYS

LET'S TALK TURKEY

Ha
Thankggpiﬁing!
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Thanksgiving Email
Marketing

A brand giving thanks to its
customers is nothing new. What
is new, however, is the fowl
manner in which jetBlue goes
about it. Comparing their bird to
a turkey is right in line with their
offbeat brand voice—and it's good
to know they're not responsible
for those who chose to fly a
turkey home for the holidays.
We're also impressed with the
elegant channel integration they
achieve by concatenating call-to-
action and hashtag. Now that's
talking turkey.

MADE"

00PS! OR WOW?

Email Marketing During the Scottish Referendum

Honest mistake or publicity stunt? Either way, Made got our attention with these
two email messages, sent out consecutively during the Scottish referendum.

SORRY!
MADE.COM HAS LAUMCHED
IN A NEW COUNTRY ity o
e e
R i [ ST L T Y —

i s vk CHUAT B AIN b s oy b
s S Tk s a0 1 e o g b

e o ey g o e o ey

Email Message 1 Email Message 2
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Jetstar*

PICTURES WORTH 1,000 WORDS

Cinemagraph Technology Campaign

This engaging campaign from Jetstar features new cinemagraph
technology, which uses still photographs and creates a video-like
experience for the viewer and makes their screen come alive, literally.

Only for Club Jetstar

Exclusive membar
only sales

Save on Travel

Hi =firstnames,
insurance
1 s ks ot cracil! Eaeel havs ancpined. Tos s your
Bcasi 1o he exchive Club Jebsta sales, you'l need o
upstate your detads ﬁ
=

Jetstar MasterCard

Toadd cradit Gird detals. §o 10 “Stade payment details” Platinum

i you Log 0. The $35 membanhio fes el be charpsd
on Juns Zind, and you'ra 8l sel.
Car rantals

@ Code School

LEARN BY DOING

OLD SCHOOL

Holiday Marketing

Marty McFly himself would give
a thumbs-up to this unique
email and corresponding
landing experience from Code
School. The vintage Apple-
inspired design, mixed with

the unmistakable Back to the
Future imagery and text—"while
tampering with the space-time
continuum is irresponsible at
best”—makes this campaign
anything but irresponsible.

Fom e g, e v R, S ey o ey by

Email Message

[y Sy S————
el s e o Barenie #a n Saaia! benirin B0
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(%) Code Schosal

Launched - Try Flux

Try Flum 13 a7 introdection to inteprated circuits and flux
capacitars, the Toundations of tine travel. Ta this course yew'll
Tearn to harness glgesatts and explore the technology behind
lateral cordustors with Fractal-shaped perisgters. move from &

basic wderstanding of electromagnenic forces om ©o more difficul
eading challeages that allow you to begin your jourasey Bask in
rine,

iF you're Trustrated thar there arent more hoars i o day for
Tearning, cwr Flox teries 0 just what yoo nesd ta trovel back to
yaur less productive moesnrs and changs yeur Futurs)

PLAY NOW

Thanks,
Sragg at Code Sokool

Landing Page
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Custom Amount $5.15

B Squgre Total $5.15

o
MAKING TRANSACTIONS
A MEMORABLE EXPERIENCE

Fun and Innovative Campaign Things just got easier.

. o
staid and boring? Not the folks at Square, who your receipts will be delivered automatically. #E8ad
created this fun and innovative campaign that L
leverages the feeling of a paper receipt, replete Learn more.
with signature and smiley faces.
d.
CA 94103

ors

s

Tom’s Taxi

How was your experience?

©S
*5.15

Custom Amount $5.15
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B&Q Kinetic Mobile

Email Marketing

The epitome of moving and grooving,
this kinetically-themed email from B&Q is the
| I\/l I\/l ERS'VELY EN GAG | N G first of its kind in the industry. An innovative
and pioneering approach provides engagement
through a more immersive mobile user
experience, which allows users to tap device
screens and interact within mobile emails.

Join Club today »

Tap device screens
and interact within
mobile emails

Jain Club today +

SA ' Unleash
It's time to Make your party 11 Entertain | Unleash N the B&GIn youl
Sh ine s we’ in your garden the BBQ in you!

rrived We'va aht e A Interact and explore for
| Wi 8 OIS FERSH e inspiration and advice.

- of 10 easy things to help s, .~ ' : netimes jus We've got everything the BBQ in you!

onteft ed with a gard create the perfect r | i | A you need for a perfect tagln el T
ull of fun and adventur 5 : = SEe \ i g i vl Bdvice.
) an summer party. ends. summer. Laferything

= ” wou need for a perdect

See more » See more » ¥ Sea more » ™

See mora »

Scroll

Priswcy policy | Tarms and conditions

Sa—— I F-Y0

B&G Pie. BAD Houss, Chestnal Arsrus,
Chandir's Ford, Emilsigh, Mampatins S083 3LE
X7, 8 A 084

Privacy policy | Terms and conditions

Connect with us u ﬁ @

B&Q Ple, B&Q Housa, Chastnul Avenue,
Chandler's Ford, Eastieigh, Hampshine S053 3LE
Registered in England No. 973387, © B&Q 2014
Temms & Conditions. All righls resered.
Uinsubscribe from all BAO emails
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uncorrmongoods

MAKING SHOPPING AN ADVENTURE

uncommongoods

bl just in foc her | for Bim | sale

What's your finishing touch?

[

MODEAMN

Fick o lavadite pastime

Uncommonly Engaging
Email Marketing

Best practices generally dictate
that we provide subscribers

with fewer choices, focusing our
messages around a primary call-
to-action. However, reflecting a
movement beyond best practices,
UncommonGoods takes a, yes,
uncommon approach in this
choose-your-own-adventure
email, including openly querying
whether you've read The Perks of
Being a Wallflower!

4; +

uncormmongoods

ki justin | dot hat | log him sale

What's yourﬁnishing touch?
Scroll

[ =)

AUSETIC I COoTyY i MODERMN |
- | e |
| | e
| |
ol | el | M2

Fick an adorable creatune

— [ o Lo —
s - e ot | | et 0T |

D you need
T put
yous pholoal

Scroll
down

Mo, bt I'd like ¥ew, but
B0 BEE WONE why o now?

Alena Hennessy

“To me, the core of weccenn in hew hapey
o e il whal e de I peu
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Fhace S Tt e i B o o Wk Lame Lorgee Pk 61
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i | iatia 4 i = 000Q
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BGH. e PP
T Ra T

i | e by e A a1
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* Photojojo! »

CELEBRATING
THE MOMENT

s iPngng © Evie! W Mg, Wihaet T Do 'Waith Tt 6 Prgng 7 LR
PO LT i

T

Lick it for a calorie free
alternative to lollipops.

whalthauldidesithmysldphone. oam

These phoneography gadgets work
great with your new iPhone (and
your old one too)!

- *e m

iPhone6 Eve Email

What should | do with my old phone?

Find 2 more, learn to
juggle.

CPllnh?[-njn! n]

MAH, SOMETHIMNG ELSE

MO, SERIQUSLY. WHADOOO | 0T

B ypeeal Like Bhis silly sibe wn nada in @ burry, peu'll eve Phelojpsje.com [we werk roally
haird on 11

iPhone6 Eve Landing Page
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Timely Engaging Campaign

The arrival of the latest iPhone is always a momentous
occasion. The folks at Photojojo show that they're acutely
aware of just how big an event it is by sending an email the day
before the new iPhone 6 was launched and on the day itself.
Brilliant content strategy, with just the right amount of humor,
makes for a highly engaging campaign.

g TP Wy B, o 1,

+

Your next $5 O Your Ordar

to be add 1
as M

'-m FHOTCUOIOEDM

._ Share Your Fortuns n u

We've got our own magic.

W e g far 5% wr S10 &

et ITONE ¢ & PHORE £ P08 P
+ " + *

i 1 4 -
@rtatslulfinthe shop that wnrhgs
+with iPhone & & iPhone & Plus ...

*

Phone Lenses

iPhone6 Launch Day Landing Page

iPhone6 Launch Day Email
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QUCO

MARKETING IS NO JOKE

Humorously Effective Campaign

From bad friends to abandoned dogs to a promise to not “fill
your closet with garbage,” this work from Youcom is a brilliantly-
executed testament to the power of humor in marketing.

OPT-OUT MESSAGE

DIGAMOS QUE ESSE
CACHORRINHO E A YOUCOM.

Let's say that this dog

iS at Youcom. GRAZIELLE, TEM CERTEZA QUE

VOCE QUER ABANDONA-LO?

Grazielle, are you

sure that you want

to abandon it? If yes,
click here. Change your
mind? Close this screen m,.

and come here to give . oc00 |
him a hug!

> + <

FRIENDS DAY

Pre-Header:
Friends of friends come
together to Youcom!

Hero:

Hi Grazielle,

Your friendship has
no price, but here is a
coupon for you: R$20
for you and R$20 for
your friend.

If you go together to
the Praia de Belas
Youcom and present
this coupon until 16/7.

Choose well who
you will invite to take
advantage of this offer.

>+ ¢

WELCOME 1

Pre-Header:
Welcome! Prepare
yourself to discover
how fashion can be
easy at Youcom.

Hero:

YES! WE HAVE YOU.
We promise that

we will not fill your
closet with garbage.
Thank you for your
subscription.

Pre-Header:
Welcome! Prepare
yourself to discover
how fashion can be
easy at Youcom.

Hero:

YES! WE HAVE YOU.
We promise that

we will not fill your
closet with garbage.
Thank you for your
subscription.
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WELCOME 3

Pre-Header:
Welcome! Prepare
yourself to discover
how fashion can be
easy at Youcom.

Hero:

YES! WE HAVE YOU.
We promise that

we will not fill your
closet with garbage.
Thank you for your
subscription.
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aMmazZoncom

COOKING UP SOME BIG DEALS A~y

=7 instant video

Side-Scroll Thanksgiving-Themed Marketing

Amazon is literally serving up sweet deals with this side-scroll
Thanksgiving-themed concept. The use of electronics, appliances, and
tools as main courses in place of traditional holiday fare is more than
enough for us to give thanks for this creative piece. And we love the - amaz@en

. . . : J 7 instant video
televised Yule log animation!

[ Y ) 3 _ - amaz@en

7 instant video

amazon BLACKFRIDAY K

NOW SERVING UP
SWEET DEALS

' amazé®n

a7 instant video

The Cordless Drill The Stand Mixer The Digital SLR Camera The HD Television The Studio Headphones
For your uncle, who can assemble any For your sister, who values the beauty For your parents and their pursuit to For your family, who can recite the words For your college student, who is
new toy in under 2.8 minutes flat. of her pies as much as her kitchen. document every family milestone. to every classic Christmas special. about to rock... even harder

Get it done Create a stir Capture it See what'’s on Let's hear it



ORACLE MARKETING CLOUD

Modern Marketers choose Oracle Marketing Cloud solutions to create
ideal customers and increase revenue. Integrated information from
cross-channel, content, and social marketing with data management and
activation along with hundreds of app and data partners enables them
to target, engage, convert, analyze, and use award-winning marketing
technology and expertise to deliver personalized customer experiences
at every interaction.

Visit oracle.com/marketingcloud
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